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Impact at a glance 
Top Highlights

4.76
Average ROAS

43 
Purchases

$23.26

Made on Website

Cost Per Purchase

For ten years, the non-profit Black Girls Do Bike (BGDB) has provided a space for 
women of color to feel welcomed, supported, and encouraged to ride bikes. They 
have over 25,000 members in over 100 chapters from Anchorage, AK to London, UK.

Opportunity for Black Girls Do Bike

Black Girls Do Bike wanted to sell merchandise and new cycling gear to their 
audience.

HBT Digital’s Solution

HBT Digital used Facebook Ads to promote the BGDB SHOP website. The campaign 
targeted women in America aged 30-60 who were interested in biking activities. 
The high-level goal was to drive increased sales on the BGDB SHOP.
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Monica G., Black Girls Do Bike

“My experience with HBT Digital Consulting in managing my campaigns was thoroughly professional. 
They demonstrated exceptional expertise and attention to detail, ensuring that each aspect of the 
campaign was handled with care. I was particularly impressed with their responsive communication 
and ability to adapt to changing needs. Based on this positive experience, I would certainly hire them 
again for future projects.”

Contact HBT Digital and Increase 
Your Leads and Sales Today!

https://hbtdigital.com/
RJ Huebert
Owner and Managing Principal


