
Leading California Credit Union Crushes 
Auto Refinance Campaign Goals

Search Engine Marketing Case Study 

•  Client: Financial Partners Credit Union
•  Industry: Banking Services

Financial Partners Credit Union

About Financial Partners Credit Union

For more than eighty years, Financial Partners Credit Union (FPCU) has provided 
banking services to Californians. They have over $1.7 billion in assets, more than 
85,000 members, and branches across California, from South San Francisco to San 
Diego.

Opportunity for FPCU

FPCU wanted to focus on selling more Auto Refinance loans because it hits consumer 
lending and new membership goals. They also had a unique offer: Get $200 when you 
refinance your auto loan.

HBT Digital’s Solution

HBT Digital used Google Ads to drive “Search” traffic to an FPCU landing page. HBT 
targeted specific credit union locations, and focused on driving conversions (people 
contacting FPCU for the offer).

Impact at a glance 

$111.48
Cost per Conversion

25
Conversions

(Google Search Ad Leads)

6,707
Impressions

440
Clicks

$6.56
Avg cost per click
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Creative

Keyword Examples

“AUTO REFINANCE”  “REFINANCE CAR” “REFINANCE MY
CAR LOAN”

“REFINANCE CAR
 LOAN CREDIT UNION”
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Contact HBT Digital and Increase 
Your Leads and Sales Today!

https://hbtdigital.com/
RJ Huebert
Owner and Managing Principal


